Vedecko/umelecko-pedagogicka charakteristika osoby !
Research/art/teacher profile of a person >

Tlacivo VUPCH urcuje $truktiru ddt Vedecko/umelecko-pedagogickej charakteristiky osoby pre spracovanie priloh Ziadosti SAAVS.
The form determines the data structure of the Research/art/teacher profile of a person. It is used for processing the annexes to the Slovak Accreditation
Agency for Higher Education (SAAHE) applications.

I. Zédkladné udaje / Basic information

IDa’tum poslednej aktualizicie / Date of last update:

28/02/2022

1.1 Priezvisko / Surname Tajtdkovd

1.2 Meno / Name Mdria

1.3 Tituly / Degrees doc. Ing., PhD.
1.4 Rok narodenia / Year of birth 1972

15 Ny sl ) (e aiie el ke Vysokd $kola manaZmentu / School of management

1.6 Adresa pracoviska / Address of the workplace Pandnska cesta 17, 85104 Bratislava

1.7 Pracovné zaradenie / Position Vysokoskolsky ucitel - docent / University teacher - Associate professor

mtajtakova@vsm.sk
https://www.portalvs.sk/regzam/detail/11914

1.8 E-mailova adresa / E-mail address

1.9 Hyperlink na zdznam osoby v Registri zamestnancov vysokych skél
/ Hyperlink to the entry of a person in the Register of university staff

1.10 Né&zov Studijného odboru, v ktorom osoba pdsobi na vysokej skole Ekonémia a manazment/ Economy and management

/ Name of the study field in which a person works at the university

1.11 ORCID iD *

https://orcid.org/0000-0002-8980-9935

Il. Vysokoskolské vzdelanie a dalSi

kvalifikaény rast /

Higher education and further qualification growth

Il.a Nézov vysokej 3koly alebo institucie /
Name of the university or institution

11.b Rok / Year

Il.c Odbor a program /
Study field and programme

11.1 Vysokoskolské vzdelanie prvého
stupria / First degree of higher education

11.2 Vysokoskolské vzdelanie druhého
stupria / Second degree of higher
leducation

Ekonomickd univerzita v Bratislave / University of Economics

1997

Komeréné inZinierstvo /
Commercial engineering

11.3 Vysokoskolské vzdelanie tretieho
stupria / Third degree of higher education

Ekonomickd univerzita v Bratislave / University of Economics

2005

Odvetvové a prierezové
ekonomiky, Ekonomika
obchodu a priemyslu /
Sectoral and cross-
sectional economies,
Economics of trade and

1.4 Titul docent / Associate professor

Ekonomickd univerzita v Bratislave / University of Economics

2009

Obchod a marketing /
Trade and marketing

1.5 Titul profesor / Professor

11.6 Titul DrSc. / Doctor of Science (DrSc.)

Ill. Sucasné a predchadzajlice za

lll.a Zamestnanie-pracovné zaradenie / Occupation-position

estnania / Current and previous employme

lll.b Indtitucia / Institution

Ill.c Casové vymedzenie /

associate professor

Duration

Interny doktorand, odborny asistent , docent / Internal] Ekonomickd univerzita v Bratislave / University of Economics in 1997 - 2009
doctoral student, assistant professor, associate Bratislava
Lorafeccor
Veduca marketingu / Head of Marketing Slovenské narodné divadlo / Slovak National Theatre 2003 - 2004
Samostatny vedecky pracovnik / Independent Narodné centrum eurdpskych a globélnych $tudii Slovenskej republiky] 2009 - 2010
researcher pri Ekonomickej univerzite v Bratislave / National Center for European

and Global Studies of the Slovak Republic at the University of

Economics in Bratislava
Odborny asistent, docent / Assistant professor, Paneurdpska vysokd skola / Pan-European University 2008 - 2016

Docent / Associate professor

Vysoka Skola manazmentu / School of management

2011 - sudasnost / present

IV. Rozvoj pedagogickych, odbornych, jazykovych, digitalnych a inych zruc¢nosti

/ Development of pedagogical, professional, language, digital and other skills
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IV.a Popis aktivity, ndzov kurzu (ak i3lo o kurz), iné /

Activity dﬁcription course name, other

VSM

IV.b Nazov indtitucie / Name of the institution

IV.c Rok / Year

Diplome approfondi de langue frangaise (DALF) Le ministére de I'Education nationale de la République francaise 2001
Dipl. de Espafiol como Lengua Extranjera (DELE) Misterio de Educacion, Culturay Deporte del Reino de Espaiia 2001
Cultural Economics: The Value of Culture Amsterdam Maastricht Summer University, Netherlands 2003
Intercultural Communication: Diversity in Practice Consultants Interculturele Communicatie, Amsterdam, Netherlands 2003
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V. Prehlad aktivit v ramci pedagogického p6sobenia na vysokej Skole
/ Overview of activities within the teaching career at the university

V.1. Prehlad zabezpetovanych profilovych studijnych predmetov v aktudlnom akademickom roku podla $tudijnych programov / Overview of the profile
courses taught in the current academic year according to study programmes

V.1.a Nazov profilového predmetu / V.1.b Studijny program / V.1.c Stupefi / V.1.d Studijny odbor / Field of
Name of the profile course Study programme Degree study
Marketing / Marketing Podnikovy manazment / Business management 1. Ekondmia a

manaZzment/Economics and
management

V.2. Prehlad o zodpovednosti za uskutocriovanie, rozvoj a zabezpecenie kvality Studijného programu alebo jeho ¢asti na vysokej Skole v aktualnom
akademickom roku / Overview of the responsibility for the delivery, development and quality assurance of the study programme or its part at the university in
the cuurrent academic year

V.2.a Nazov §tudijného programu / Name of the study programme

V.2.b Stuperi / V.2.c Studijny odbor / Field of
Degree study

V.3. Prehlad o zodpovednosti za rozvoj a kvalitu odboru habilitatného konania a inauguraéného konania v aktudlnom akademickom roku / Overview of the
responsibility for the development and quality of the field of habilitation procedure and inaugural procedure in the current academic year

V.3.a Nazov odboru habilitaéného konania a inauguraéného konania / V.3.b Studijny odbor, ku ktorému je priradeny /
Name of the field of habilitation procedure and inaugural procedure Study field to which it is assigned

V.4. Prehlad vedenych zéveretnych prac / Overview of supervised final theses

V.4.a Bakaldrske (prvy stuperi) V.4.b Diplomové (druhy stuperi) V.4.c Dizertacné (treti stuperi)
/ Bachelor's (first degree) / Diploma (second degree) / Dissertation (third degree)
V.4.1 Pocet aktualne vedenych préac 2 6 0
V.4.2 Pocet obhdjenych prac 30 150 6
L/ Numberof defended theses

V.5. Prehlad zabezpecovanych ostatnych Studijnych predmetov podla Studijnych programov v aktudlnom akademickom roku
/ Overview of other courses taught in the current academic year according to study programmes

V.5.a Nazov predmetu V.5.b Studijny program V.5.c Stupefi V.5.d Studijny odbor

|/ Name of the course /.Study programme [Degree LEield of study

Globalny marketing / Global marketing Podnikovy manaZment / Business management 1. Ekondmia a
manazment/Economics and
Management

Reklama a podpora pedaja / Advertising and sales Podnikovy manazment / Business management I Ekondmia a

promotion manazment/Economics and
Management

Marketing neziskovych organizacii, Sportu a kultiry / | Podnikovy manazment / Business management 1. Ekonomia a

Marketing of non-profit organizations, sports and manazment/Economics and

culture Management

Applied Marketing / Aplikovany marketing MBA / Master of Business Administration iné/other Ekondémia a
manaZzment/Economics and
Management
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VI.1. Prehlad vystupov tvorivej ¢innosti a ohlasov na vystupy tvorivej ¢innosti
/ Overview of the research/artistic/other outputs and the corresponding citations

VI.1.b Za poslednych 3est rokov

VI.1.a Celkovo / Overall X
/ Over the last six years

VI.1.1 Pocet vystupov tvorivej ¢&innosti / Number of the research/artictic/other outputs 145 25
VI.1.2 Podet vystupov tvorivej &innosti registrovanych v databazach Web of Science alebo Scopus / 4 3
Number of the research/artictic/other outputs registered in the Web of Science or Scopus databases

VI1.1.3 Pocet ohlasov na vystupy tvorivej &innosti / Number of citations corresponding to the 03 30
research/artictic/other outputs

VI.1.4 Pocet ohlasov registrovanych v databazach Web of Science alebo Scopus na vystupy tvorivej 2 "
&innosti / Number of citations registered in the Web of Science or Scopus databases

VI.1.5 Pocet pozvanych prednasok na medzinarodnej a narodnej urovni / Number of invited lectures 10 )

at the international, national level

VI.2. Najvyznamnejsie vystupy tvorivej éinnosti / The most significant research/artistic/other outputs °

ADD, TAJTAKOVA, M. — ZAK, §. - FILO, P. 2019. The Lipstick effect and Outdoor Cultural Consumption in Slovakia. Ekonomicky ¢asopis: ¢asopis pre ekonomicku
teoriu, hospodarsku politiku, spoloéensko-ekonomické progndzovanie. Bratislava: Ekonomicky Ustav SAV: Prognosticky ustav SAV, 2019, roc. 67, €. 6, s. 607-628,

L ISSN 0013-3035. Dostupné na/Available at: https://www.sav.sk/journals/uploads/1002114306%2019%20Tajtakova%20+%20SR.pdf (autorsky podiel / authorship;
51 %)
ACB, TAJITAKOVA, M. — NOVA, J. — BEDRICH, L. 2016. Marketing neziskovych organizacii, $portu a kultdry. Bratislava: Wolters Kluwer, 2016, 196 s. ISBN 978-80-
2. 8168-407-4. Dostupné na/Available at: https://obchod.wolterskluwer.sk/sk/marketing-neziskovych-organizacii-sportu-a-kultury.p2651.html (autorsky podiel /
authorship: 65 %, 7,63 AH)
ACB, TAJITAKOVA, M. a kol. 2010. Marketing kultury: ako oslovit a udrzat si publikum. Bratislava: Vyd. EUROKODEX, 2010, 260 s. ISBN 978-80-89447-29-9.
3 Dostupné na / Available at: https://www.martinus.sk/?ultem=124208 (autorsky podiel / authorship: 80 %, 9,86 AH)
ADC, TAJITAKOVA, M. — ARIAS-ARANDA, D. 2008. Targeting University Students in Audience Development Strategies for Opera and Ballet. The Service Industries|
4, Journal (SI), Vol. 28, No. 2/2008, s. 179 — 191, ISSN 0264-2069 (Print), ISSN 1743-9507 (Online). Dostupné na/Available at:
http://dx.doi.org/10.1080/02642060701842191 (autorsky podiel / authorship: 90 %)
ADE, TAJTAKOVA, M. 2006. Flexibility of Strategic Choices in an Opera House Management. International Journal of Business Environment (JBE), Vol. 1, Issue
3/20086, s. 365 — 381. Special issue on: “Environment and Flexibility in Operations and Strategic Management”. Inderscience Publishers, ISSN 1740-0589 (Print),
5. ISSN 1740-0597 (Online). Dostupné na/Available at: http://www.inderscience.com/browse/index.php?journallD=69&year=2006&vol=1&issue=3,

https://www.inderscienceonline.com/doi/abs/10.1504/1)BE.2006.010930

VI.3. Najvyznamnejsie vystupy tvorivej &innosti za ostatnych 3est rokov / The most significant research/artistic/other outputs over the last six years ©

ADN, TAJTAKOVA, M. — OLEJAROVA, M. 2021. Creative Cities and Knowledge Management Approach to Culture-Based Urban Regeneration in Slovakia: A
Model. Journal Communications — Scientific Letters of the University of Zilina, Vol 23, No 4 (2021) / Travel and Tourism Studies in Transport Development.
D iel/authorshin: 50 %)

ABD, TAJITAKOVA, M. — OLEJAROVA, M. 2020. Modeling the Knowledge Brokering within Culture-Based Urban Regeneration Processes. In: BERNADIC, B. (Ed).
Perspectives in Measurement, Modeling and Interpretation. Bratislava: Vysoka $kola manazmentu, Chapter X, s. 195-215, ISBN 978-80-89306-54-1. Dostupné
na/Available at: /www.vsm.sk/files/svk/veda-vyskum/konferencie-seminare/6th-international-workshop-on-knowledge-management/perspectives-
measurement_modeling-interpretation.pdf (autorsky podiel / authorship: 65 %)

ADD, TAJTAKOVA, M. - ZAK, §. — FILO, P. 2019. The Lipstick effect and Outdoor Cultural Consumption in Slovakia. Ekonomicky ¢asopis: ¢asopis pre ekonomickU
teoriu, hospodarsku politiku, spoloéensko-ekonomické prognézovanie. Bratislava: Ekonomicky Ustav SAV: Prognosticky Ustav SAV, 2019, ro¢. 67, ¢. 6, s. 607-628,
ISSN 0013-3035. Dostupné na/Available at: https://www.sav.sk/journals/uploads/1002114306%2019%20Tajtakova%20+%20SR.pdf (autorsky podiel / authorship;
51 %)

AFA, TAJITAKOVA, M. 2019. Shifts in market exchange transactions in the nowadays marketing. In: Contemporary International Scientific Forum for Educational,
Social, Human, Administrative and Natural Sciences “Present vs Future Outlook”. Almaali University, Palestanian University and Arab Conference Network,
Istanbul, Turkey, December 30 — 31, 2019. Dostupné na/Available at: http://proceedings.sriweb.org/akn/index.php/art/article/view/353/403

ADM, TAJTAKOVA, M. 2018. Managerial Approaches to the Sustainability Challenges of Cultural Tourism. Production Management and Business Development:
Proceedings of | International Scientific Conference on Marketing Management, Trade, Financial and Social Aspects of Business (MTS 2018), May 17-19, 2018,
Kosice, Slovak Republic and Uzhorod, Ukraine. London: CRC Press, 1st Edition (Eds. Bohuslava Mihaltova, Petra Szaryszova, Lenka Stofovd, Michal Pruzinsky,
Barbora Gontkoviova). ISBN 9781138604155. 268p. [on-line]. Dostupné na: https://www.routledge.com/Production-Management-and-Business-Development-
Proceedings-of-the-6th-Annual/Mihalcova-Szaryszova-Stofova-Pruzinsky-Gontkovicova/p/book /9780367732615

VI.4. Najvyznamnejsie ohlasy na vystupy tvorivej &innosti / The most significant citations corresponding to the research/artistic/other outputs’

ADC, TAJITAKOVA, M. — ARIAS-ARANDA, D. 2008. Targeting University Students in Audience Development Strategies for Opera and Ballet. The Service Industries|
Journal (SIJ), Vol. 28, No. 2/2008, s. 179 — 191, ISSN 0264-2069 (Print), ISSN 1743-9507 (Online). Dostupné na/Available at:
http://dx.doi.org/10.1080/02642060701842191. Citované v/ Cited in:

The Effect of Performance Quality and Customer Education on Attitudinal Loyalty: A Cross-Country Study of Opera Festival Attendees

By: Vigolo, Vania; Bonfanti, Angelo; Brunetti, Federico

NONPROFIT AND VOLUNTARY SECTOR QUARTERLY Volume: 48 Issue: 6 Pages: 1272-1295, https://journals.sagepub.com/doi/abs/10.1177/0899764019861744

ADC, TAJITAKOVA, M. — ARIAS-ARANDA, D. 2008. Targeting University Students in Audience Development Strategies for Opera and Ballet. The Service Industries|
Journal (SI), Vol. 28, No. 2/2008, s. 179 — 191, ISSN 0264-2069 (Print), ISSN 1743-9507 (Online). Dostupné na/Available at:
http://dx.doi.org/10.1080/02642060701842191. Citované v/ Cited in: Increasing loyalty in the arts by bundling consumer benefits

By: Hall, Emma; Binney, Wayne; Vieceli, Julian

ARTS AND THE MARKET Volume: 6 Issue: 2 Pages: 141-165, https://www.semanticscholar.org/paper/Increasing-loyalty-in-the-arts-by-bundling-consumer-Hall-

Binnev/62c7d71caa6060f0hR720405929425:3400560 1atcitingnaners
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VSM

ADC, TAJITAKOVA, M. — ARIAS-ARANDA, D. 2008. Targeting University Students in Audience Development Strategies for Opera and Ballet. The Service Industries|
Journal (SIJ), Vol. 28, No. 2/2008, s. 179 — 191, ISSN 0264-2069 (Print), ISSN 1743-9507 (Online). Dostupné na/Available at:
http://dx.doi.org/10.1080/02642060701842191. Citované v/ Cited in: Understanding customer satisfaction in opera: first steps toward a model

By: Jobst, Johanna; Boernery, Sabine

INTERNATIONAL JOURNAL OF NONPROFIT AND VOLUNTARY SECTOR MARKETING Volume: 16 Issue: 1 Pages: 50-69, https://d-nb.info/1098135253/34

TAJTAKOVA, M. 2006. Flexibility of Strategic Choices in an Opera House Management. International Journal of Business Environment (JBE), Vol. 1, Issue 3/2006,
s. 365 — 381. Special issue on: "Environment and Flexibility in Operations and Strategic Management”. Inderscience Publishers, ISSN 1740-0589 (Print), ISSN 1740-
0597 (Online), Dostupné na/Available at: http://www.inderscience.com/browse/index.php?journallD=69&year=2006&vol=1&issue=3,
https://www.inderscienceonline.com/doi/abs/10.1504/1)BE.2006.010930, Citované v/ Cited in:

Sustainability in the Opera Sector: Main Drivers and Limitations to Improve the Environmental Performance of Scenography

by Merce Roca, Jaume Alberti, Alba Bala, Laura Batlle-Bayer, Joan Ribas-Tur and Pere Fullana-i-Palmer. Sustainability, 2021, vol. 13, issue 22, 1-17, Available at:
https://econpapers.repec.org/article/gamjsusta/v_3al3 3ay 3a2021 3ai_3a22 3ap 3al12896- 3ad 3a684653.htm

ADD, TAJTAKOVA, M. - ZAK, §. — FILO, P. 2019. The Lipstick effect and Outdoor Cultural Consumption in Slovakia. Ekonomicky ¢asopis: ¢asopis pre ekonomicku
tedriu, hospodarsku politiku, spolocensko-ekonomické progndzovanie. Bratislava: Ekonomicky ustav SAV: Prognosticky Ustav SAV, 2019, roc. 67, €. 6, s. 607-628,
ISSN 0013-3035. Dostupné na/Available at: https://www.sav.sk/journals/uploads/1002114306%2019%20Tajtakova%20+%20SR.pdf. Citované v/ Cited in:
SLOVAK BUSINESS ENVIRONMENT DEVELOPMENT UNDER THE INDUSTRY 4.0 AND GLOBAL PANDEMIC OUTBREAK ISSUES

By: Grencikova, Adriana; Navickas, Valentinas; Kordos, Marcel; et al.

ENTREPRENEURSHIP AND SUSTAINABILITY ISSUES Volume: 8 Issue: 4 Pages: 164-179, https://jssidoi.org/jesi/article/815

VI.5. Uéast n

(leading) the

arieeni (vedeni) najvyznamnejsich vedeckych projektov alebo umeleckych projektov za poslednych 3est rokov / Participation in conducting
most important research projects or art projects over the last six years 8
VEGA ¢ 1/0562/18 — Vzajomnd prepojenost medzi fudskym kapitdlom a informaénymi a komunikaénymi technolégiami. Zodpovedny riesitel: Maria TAJITAKOVA,
doc. Ing. PhD. Dalsi &lenovia riesitelského kolektivu: Jozef Simith, Mgr. PhD. (zastupca zodpovedného riesitela); Edita Hekelova, prof. Ing. PhD; Terek Milan, prof.
Ing. PhD; Sestakova Monika, doc. PhDr. DrSc. ; Cernd Lubica, doc. Ing. PhD. ; Andrea Zacharova, Ing. PhD; Renata Janoscova Ing. PhD; Peter Krocity, MBA, PhD.

1. Zlatica Papcova, Mgr. Doba rie$enia: 2018 — 2020 / VEGA no. 1/0562/18 - Links between human capital and information and communication technologies.
Responsible researcher: Maria TAJTAKOVA, doc. Ing. PhD. Other members of the research team: Jozef Simith, Mgr. PhD. (Deputy Principal Investigator); Edita
Hekelova, prof. Ing. PhD; Terek Milan, prof. Ing. PhD; Sestakova Monika, doc. PhDr. DrSc. ; Cerna Lubica, doc. Ing. PhD. ; Andrea Zacharova, Ing. PhD; Renata
Janoscova Ing. PhD; Peter Krocity, MBA, PhD. Zlatica Papcova, Mgr. Period: 2018 - 2020.
VEGA & 1/0647/15 — Konkurengné stratégie slovenskych firiem na zahrani¢nych trhoch: tedrie, analyzy a spdsoby, ako zvysit ich konkurencieschopnost.
Riesitelské pracovisko: Vysoka 3kola manazmentu. Zodpovedny riesitel — Soiia FERENCIKOVA, prof. Ing. PhD. Doba riesenia: 2015 — 2017 / VEGA no. 1/0647/15 -

2 Competitive strategies of Slovak companies in foreign markets: theories, analyzes and ways to increase their competitiveness. Researcher's workplace:
University of Management. Responsible researcher - Soria FERENCIKOVA, prof. Ing. PhD. Period: 2015 - 2017.

3.

4.

5.

VII. Prehlad aktivit v organizovani vysokoskolského vzdelavania a tvorivych &innosti® /

Overview of organizational experience related to higher education and research/artistic/other
activities

VIl.b Nazov indtitucie, grémia / Vll.c Casové vymedzenia

Vll.a Aktivita, funkcia / Activity, position L
Name of the institution boird posobenia / Duration
Clenka predsednictva / Member of the board Rada vysokych 3kél SR / Council of Higher Education Institutions of§2019 - sti¢asnost / present

the Slovak Republic

Predsednitka / Chair Akademicky senat Vysokej skoly manaZmentu v Bratislave / 2018 - siasnost / present
Academic Senate of the University of Management in Bratislava

Clenka a tajomnitka / Member and secretary Odborovd komisia doktorandského studia na Vysokej Skole 2016 - sucasnost / present
manaZmentu v Bratislave pre Studijny odbor 3.3.16 Ekonomika a
manazment podniku / Departmental Committee for Doctoral
Studies at the University of Management in Bratislava for the
field of study 3.3.16 Economics and Business Management

Externd clenka / External member Clenka odborovej rady doktorandského $ttdia na Masarykove

univerzite v Brne, Filozoficka fakulta, pre Studijny program
Digitalni kultura a kreativni pramysly / Member of the - |

Departmental Board of Doctoral Studies at Masaryk University in 2019 - sicasnost / present
Brno, Faculty of Arts, for the study program Digital Culture and

Creative Industries

Vedecka redakcia Vydavatelstva VerBuM / Scientific board of

Clenka / Member VerBuM Publishing House

2008 - sucasnost / present
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VIII. Prehlad zahraniénych mobilit a pdsobenia so zameranim na vzdelavanie a tvorivi ¢innost v
studijnom odbore / Overview of international mobilities and visits oriented on education and
research/artistic/ other activities in the given field of study

VIil.c Obdobie trvania

pdsobenia/pobytu
Vlll.a Nazov instittcie VIILb Sidlo instittcie (uviest datum odkedy

/ Name of the institution / Address of the institution dokedy trval pobyt) /

VIll.d Mobilitnd schéma,
pracovny kontrakt, iné (popisat)
/ Mobility scheme,

employment contract, other

Duration (indicate the (describe)

duration of stay)

Pozvany profesor/Guest

Universidad de Granada Granada, Spanielsko / Spain 2004-2019
professor / Erazmus
Oulun Yliopistoon Oulu, Finsko / Finland 2015 Erazmus
Vilniaus universitetas Vilnius, Litva / Lithuania 2013 Erazmus
Universiteti “Aleksandér Moisiu“ Durres Durres, Albansko / Albania 2012 Pozvany profesor / Guest
professor
Universitat Salzburg Salzburg, Rakusko / Austria 2007 Pozvany profesor / Guest
professor
Universitat Hamburg Hamburg, Nemecko / Germany 2006-2007 Hermann-Schnabel-Gastprofessur

IX. Iné relevantné skutoénosti / Other relevant facts 10

IX.a Ak je to podstatné, uvadzaju sa iné aktivity suvisiace s vysokoskolskym vzdeldvanim alebo s tvorivou ¢innostou /
If relevant, other activities related to higher education or research/artictic/other activities are mentioned

1) Clenka Eurdpskej expertnej siete pre kultdru a audioviziu (European Expert Network on Culture and Audiovisual — EENCA) — 2015-2020 / Member of the European Expert
Network on Culture and Audiovisual (EENCA) - 2015-2020

2) Externy expert a hodnotitel pre Kultdrne trasy Rady Eurdpy (Cultural Routes of the Council of Europe) a agenturu Routes4U — od 2018 / External expert and evaluator for the
Cultural Routes of the Council of Europe and Routes4U - since 2018

3) Externy expert a hodnotitel pre Eurépske hlavné mesto kultdry (European Capital of Culture ) — Ko3ice 2013, 2013 — 2014 / External expert and evaluator for the European
Capital of Culture - KoSice 2013, 2013 - 2014

4) Hodnotitel vedecko-vyskumnych projektov pre narodnu grantovd agentdru APVV — od 2014 / Evaluator of scientific research projects for the national grant agency APVV -
since 2014

5) Hodnotitel vedecko-vyskumnych projektov pre narodni agentiru VEGA — od 2016 / Evaluator of scientific research projects for the national grant agency VEGA - since 2016
6) Najcitvanejsia praca/ Most cited work: ADC, TAJTAKOVA, M. — ARIAS-ARANDA, D. 2008. Targeting University Students in Audience Development Strategies for Opera and
Ballet. The Service Industries Journal (SIJ), Vol. 28, No. 2/2008, s. 179 — 191, ISSN 0264-2069 (Print), ISSN 1743-9507 (Online). Dostupné na/Available at:
http://dx.doi.org/10.1080/02642060701842191 (autorsky podiel / authorship: 90 %) . Citované 10 x / Cited 10 x: V3etky citacie si dostupné na / All citations are availabe at:
http://dx.doi.org/10.1080/02642060701842191
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